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ENVIRONMENTAL POLICY
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MG-Valdunes is a subsidiary company of the Chinese Group Masteel. Masteel is one of the largest iron and
steel producers and marketers in the PRC, and is principally engaged in the manufacture and sale of iron and
steel products.

MG-Valdunes SAS Company has a long and large experience for the production and sale of wheels, axles,
wheelsets for railways applications and forged mechanical components of high technicality.

MG-VALDUNES SAS' activities are organized in the both sites of Dunkirk and Valenciennes in France.

»  DUNKERQUE: manufacturing of forged or rough-machined parts and mechanical components.
*  VALENCIENNES : headquarters - heat freatment - tests - machining and assembly - maintenance

MG-VALDUNE SAS produces and sells railway's components for a wide range of markets. MG-VALDUNES
accompanies its clients with its services, especially the maintenance of the wheelsets.

The environmental excellence is one of the values of MG-Valdunes SAS throughout its processes of
conception, purchase and production which relies on the following 9 principles:

1. Implementation of an environment's management system relying on the ISO 14001 norm which is
common to both sites.

2. Conformity with all legal rules while respecting the other commitments taken by the Company, and
Masteel group and authorities.

3. Continuous improvement of the environmental performances through a systemic oversight of the
risks for pollution and the providing of environmental management programs on each site.

4. The conception and the manufacturing of products favoring the respect of the environment in
accordance with clients’ habits and with their capacity for recycling at the end of the life-cycle
during the deconstruction of railway equipment.

5. The involvement of our sub-contractors and suppliers in order to take into account and to
respect our Environmental Policy during the work and throughout the supply-chain.

6. The efficient use of the natural and energy resources by reducing as much as possible our
consuming.

7. The measure of the carbon footprint of our production and its limitation every time that it is
possible.

8. The involvement of our personnel through regular trainings and awareness campaigns.

9. An open communication as well in-house as external of our Environmental scope.

WU Liping

Jérome DUCHANGE Emmanuel VALLART Daniel CAPPELLE

Reference : DC/dc/1409100



